ERA UK Meeting

4th November 2009

Minutes

Present

Ursula Adeane – Canis

Marcel Avargues – ERA Europe

Nancy Barkan – ERA Europe
John Bramm – TV Shopping Direct

Catherine Daniel – Simply Media

Judith Fisher – Canis

Andrew Fryatt – Blueberry/ACP Retail

Hugh Geach - ERA UK Secretary

Pauline Godden – BNL

Nick Godden – BNL

Mike Hancox – Ideal Shopping

Robert Logie – ERA Europe/Studio Moderna

Gary Martin – Shop on TV

Kirstie Miller – Guthy Renker

John Mills – JML

Jeremy Shalson – Braddon

Tony Sheridan – Ideal Shopping

Mike Wells – Dolphin Television (Chair)

Richard Whinfrey – The Maverick Consultancy

Participation TV

Ofcom has published a further consultation document on Participation TV, dealing specifically with adult and psychic services. These services are now likely to be defined as advertising with Ofcom seeking to find a solution to regulating them within the advertising codes. However BCAP is deeply concerned that if Ofcom forces BCAP to revise the Advertising Standards Code in order to accommodate these services it will seriously undermine the credibility of BCAP and the ASA, particularly as both have been going through a public consultation on an updated Advertising Standards Code. Unfortunately it is likely regardless of BCAP’s views that the Code will be unilaterally changed by Ofcom. 

To make it more palatable they are also proposing restrictions on where and when such services may be broadcast. 
ERA UK will submit a response to Ofcom. It will seek, inter alia, for a reclassification of teleshopping advertising, in the eyes of both the regulator, the media and the general public to draw a distinction between its members’ core “home shopping” services, and those provided by adult and psychic advertisers. It will also endorse Ofcom’s proposals to restrict the broadcasting of these services to specific channels and day-parts.

Advertising Standards Codes

The new Code is scheduled to be introduced in Q1 next year. The codes provide some benefits to the industry, for example relaxing some restrictions on expert product endorsement but at the same time, retaining the current restrictions relating to weight-loss advertising.

ASA/BCAP interventions

A number of recent interventions by the regulators were discussed. It was agreed to formulate a draft “template” response to such interventions, based on members’ experience of successful defenses. There have been some recent organisational changes at ASA/BCAP and it was proposed that the group organise a meeting with the new team to lobby its position. In the meantime, Hugh will circulate the latest regulator’s organisation chart (now requested from ASA).

BASBOF Fees 

Basbof levy fees on teleshopping channels and advertising to contribute towards the cost of the self-regulation process. These fees were negotiated some time ago by the then BTSA. It was generally agreed that the BTSA management, and Richard in particular, had achieved an extremely favourable result for the industry. The group agreed to a laissez-faire approach going forward.

PRS

PRS continue to demand fees from shopping channels. It was agreed to formulate a consistent response to PRS in order to achieve the most favourable outcome for members. To this end, the group will explore the possibility of seeking legal advice (Mike to action).

Pan European Affairs

A new European Commission and Parliament is now in place and there is a need for ERA Europe to re-engage with the new regimes. Marcel will organise this through the ERA Government Affairs sub-committee. 

The winter ERA Europe Members Meeting will be held in Milan on April 8th and 9th.

Membership

With most UK teleshopping advertisers already members of ERA UK, it was decided to follow ERA Europe’s strategy of seeking to grow the membership by recruiting companies providing services to the core members. This would include telemarketing, fulfillment, advertising production companies and media agencies. Mike will liaise with Marcel.

Next Meeting

It was agreed that the group should reconvene at the Milan meeting in April.

